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Advancing Talents

+

“The Secrets of Behavioral
Economics” and their
application in management,
influence and sales!

In this workshop, we'll deep dive into the world of consumer
behavior, decision-making processes, and social psychology in
mManagement, influence, persuasion and motivation for action.

During this workshop, we will study and examine a variety of
proven ways to influence and motivate action, including 10
cognitive biases relating to decision-making, purchasing
motivation, and effecting sales. Among other things, we will delve
into the decoy effect, loss aversion, the bandwagon effect, etc.

‘“The Secrets of Behavioral Economics” workshop is an
experiential and practical workshop that combines theory,
practice, and application of principles. The workshop will
combine a variety of exercises, experiences, individual and group
work which will make the learning and practice experience
enjoyable and unforgettable.

In this workshop, we’ll cover:

We will learn and understand 10
cognitive thinking biases (heuristics)
that affect human decision-making
processes.

We will get to know the "Pilot" and
"Autopilot" decision-making
mechanismes.

We will get to know and implement tools for applying the principles of behavioral
economics in management, motivation, service and sales.

Join us and study, practice, and apply @

behavioral economics tools!
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