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Preschool	franchise	agreement	pdf

The	originals	have	been	digitized	as	images.	The	original	file	can	be	downloaded	from	the	link	above.	Children	'R'	International	Children.	Thumb.	Franchising	contract	this	franchising	contract	(hereinafter	called	the	contract)	entered	into	force	at	1625	Executive	Driveh,	Duluth,	GA	30096	("French")	and	_____________,	(State)	Resident/Company
("Guarantee	of	dealership"),	_____________________________	For	the	Kids	'r'	Kids	Center,	based	A,	_______________	(the	"central	website").	A.	The	affiliate	has	purchased	and	developed	a	single	system	of	establishments	and	operations	of	children's	centers	(Kids	*r	'Kids	System')	and	the	name	B.	Kids	"R"	Kinder	is	recorded	at	the	Patent	and	Marchi	Office
Office	of	the	United	States.	The	affiliate	has	certain	names	and	commercial	symbols	pursuant	to	common	law	and	contractual	laws	relating	to	Kinder	-kids	-Pinters,	and	the	affiliate	has	the	Kids	'r'	Kids	Center	(below	-central)	and	the	company	format,	i	Methods,	specifications,	standards,	operating	procedures,	operational	support	and	services	of
advertising	books	and	wishes	to	obtain	a	license	to	manage	the	center	using	the	Common	Law	and	other	trademarks	granted	to	license;	And	the	buyer	of	E.	Franchise	read	this	Franchising	agreement	and	the	recommendation	of	the	Federal	Trade	Commission	and	the	arrangement	of	the	Federal	Commission	The	Federal	Commission	is	given	the
opportunity	to	explain	what	the	affiliate	does	not	understand.	It	includes	and	agrees	that	these	are	reasonably	necessary	to	maintain	consistency	between	all	children's	centers	and	among	all	children.	Children	then	protect	and	preserve	good	will.	Signature;	The	affiliate	also	wants	to	grant	the	affiliate	license	according	to	the	conditions	indicated
here.	Considering	the	privilege	of	doing	business	in	the	context	of	this	dealership,	the	mutual	obligations	and	other	good	and	precious	rewards	provided	in	this	dealership	are	accepted	and	sufficient	by	the	parties:	Page	1	initial	1	chapter.	

The	RS	Kids	4R	children's	system	is	a	complete	system	of	the	day	center.	Foundation,	donationThe	children's	system	and	the	essence	of	this	franchise	is	that	the	franchisee	complies	with	all	standards	and	policies	of	the	franchisor,	including	those	that	ensure	the	uniform	operation	of	all	children's	centers;	exclusive	use	of	equipment	and	accessories
and	approved	building	designs;	Strict	adherence	to	the	franchisor's	standards	of	quality,	service	and	maintenance	in	the	franchise	operation.	The	franchisee's	compliance	with	child-friendly	child	standards	and	policies	in	connection	with	the	use	of	the	child-friendly	child	system	is	the	basis	for	the	goodwill	and	broad	acceptance	of	the	child-by-child
system.	The	franchisee's	responsibility	for	fulfilling	the	obligations	arising	from	the	franchise	and	its	membership	in	the	tenants	of	the	kids	system	(R'Kids)	form	the	core	of	this	franchise	agreement.	The	Franchisee	understands	and	acknowledges	that	every	detail	of	the	subsystem	is	important.	Developing	and	maintaining	high	and	consistent
standards	of	work	for	franchisors,	franchisors	and	other	franchisees.	Accordingly:	(1)	The	terms	of	this	Franchise	Agreement	shall	be	construed	to	give	effect	to	the	intentions	of	the	parties	set	forth	in	this	Article	1	for	Child	Child	Center	as	defined	and	indicated	below.	This	Franchise	must	be	used	in	accordance	with	the	Franchisor's	existing
standards	and	policies,	which	may	change	from	time	to	time.	,	modified	or	expanded.	(2)	The	Franchisor	represents,	warrants	and	agrees	that	he	or	she	has	a	vested	interest	in	that	Franchise	and	the	profits	of	operating	the	Children's	Center	only	and	will	retain	that	interest	for	the	duration	of	that	Franchise,	except	as	otherwise	authorized	under	the
Terms	and	Conditions	Agreement.	the	terms	of	this	franchise	agreement.	The	Franchisor	agrees	to	provide	the	Franchisor	with	such	evidence	as	the	Franchisor	may	require	from	time	to	time	to	ensure	that	the	Franchisor's	interests	remain	as	set	forth	in	this	Section	2.	2.	License,	Region	and	Site	A	and	Site	A.	Grant	Grant.	Subject	to	the	terms	set
forth	herein,	the	Franchisor,	as	agent	for	the	owner	of	the	Marks,	grants	to	the	Franchisee	the	same	statutory	and	non-exclusive	license	(“License”)	for	the	term	of	this	Franchise	Agreement.	Use	the	Kids	System	and	related	service	marks,	trademarks	and	other	marks	("Marks")	only	in	connection	with	the	operation	of	a	Kids	Kids	Center	for
KidsCentral	site.	The	only	ratings	by	which	the	franchisor	is	permitted	to	use	this	license	are	those	described	in	Appendix	A,	which	the	franchisor	may	change	or	add	from	time	to	time.	The	license	is	granted	only	to	operate	*R	'R'	Children's	Center	and	nothing	here	gives	the	franchisee	the	right	to	purchase,	own	or	operate	additional	children's
centers.	Page	2	Initials	B.	Use	of	symbols.	Subject	to	Article	5(p),	the	franchisor,	as	the	representative	of	the	brand	owner,	has	the	sole	and	exclusive	rights	and	authority	to	control	the	use	and	quality	of	any	use	of	the	trademarks	of	any	trademarks,	and	the	franchisor	shall	observe	and	observe.	all	such	requirements	or	restrictions.	The	brands	may
only	be	used	in	connection	with	the	services	provided	by	the	center	and	only	to	refer	to	the	products	and	services	specified	by	the	franchisor.	
The	franchisee	includes	the	center	number	that	the	franchisor	has	assigned	on	the	headquarters	website	as	part	of	its	name,	and	such	center	number	must	be	included	in	the	franchisee's	telephone	list	and	must	be	mentioned	in	any	written	communication	or	contract	with	the	franchisor	and	any	other.	The	third	side.	If	at	any	time,	one	or	more	ratings
or	the	use	of	one	or	more	additional	or	replacement	characters	is	interrupted	or	interrupted	at	any	time,	the	franchisee	must	accept	the	franchisor's	instructions	in	this	regard.	A	limit	that	changes	the	face	of	the	heroes	and	physically	matches	this	commitment.	C.	Domain	-	The	exclusive	territory	of	the	franchisee.	The	Franchisor	grants	and	assumes
the	exclusive	right	to	operate	the	franchisee's	headquarters	in	the	area	described	in	Schedule	B	("Exclusive	Territory").	If	the	license	is	reinstated,	the	franchisor	may	redefine	the	exclusive	area	based	on	the	factors	used	by	the	franchisor	to	determine	the	"R"	for	the	exclusive	area.	During	the	operation	of	this	franchise	agreement	and	subject	to	the
terms	of	this	franchise	agreement,	the	franchisor	does	not	own,	operate,	sell	or	classify	other	children's	centers	located	in	the	exclusive	area.	D.	Adaptation	to	the	exclusive	area.	The	Franchiser	reserves	the	right	to	regulate	the	exclusive	territory	from	time	to	time.Exclusive	areas	change	population	and	demographics	so	that	the	exclusive	area	or	any
part	of	it	can	support	the	center	of	other	children.	At	its	discretion,	the	front	defines	the	exclusive	area	of	the	center,	which	can	be	limited	to	the	beam	or	border	originally	designed	as	the	exclusive	area	of	the	existing	center.	In	the	event	that	the	franchisor	decides	to	replace	the	exclusive	surfaces	during	expansion,	the	franchisee	will	notify	the
franchisee's	thirty	(30)	days	in	advance	of	such	shifts,	as	well	as	a	statement	on	how	the	recipient's	surface	is	organized	and	will	offer	it	to	the	Children's	Center	franchisee.	that	the	franchisor	offers	to	support	all	or	any	part	of	your	exclusive	area.	Each	such	purchase	must	be	made	in	accordance	with	the	terms	set	by	the	franchisor	at	a	specified
moment,	with	all	the	amendments	needed	for	the	franchisor's	opinion,	which	the	franchisor	must	apply	for	the	thirty	(30)	day.	If	the	franchisee	does	not	comply	with	such	a	franchise	agreement	at	the	time	for	the	thirty	(30)	period,	the	franchisor	can	open	or	license	another	franchisee	to	open	such	a	new	kindergarten	for	children.	In	any	case,	the
exclusive	area	of	such	thirty	(30)	days	will	be	adapted	to	the	franchisee	submitted	to	the	fantasy	application.	E.	Place.	The	Farm	Center	will	only	support	this	location:	_________________________________	("Confirmed	Location").	

The	location	used	in	this	document	concerns	the	location	of	the	business	in	this	area,	which	the	franchisee	uses	only	to	fulfill	the	commitment	of	the	franchisee	under	this	Agreement.	The	front	recognizes	that	the	consent	or	the	front	of	the	aid	does	not	mean	that	the	franchisor	announces,	guarantees	or	guarantees	that	the	approved	place	will	be
successful	for	children.	The	franchisee	cannot	manage	the	center	from	another	place	or	additional	places	without	the	prior	written	consent	of	the	franchisor.	Chapter	3.	Initial	franchise	fee	A.	franchise	fee.	In	connection	with	the	release	of	this	franchise	and,	with	the	fulfillment	of	this	franchise	agreement,	the	franchiser	must	pay	the	franchisor	in	his
main	residence	or	in	another	place	that	the	franchisee	may	indicate	in	cash,	cash,	cash,	cash,	cash,	cash,	cash,	cash,	cash,	cashUnless	the	bank	control	or	approved	check	is	written	by	Franchisor,	the	total	cost	of	fifty	thousand	dollars	($	50,000)	($	50,000)	to	be	paid	in	today's	B.	For	every	additional	franchise	purchased	in	Franchisor,	Franchisor
accepts	the	franchise	owner	for	twenty	-five	thousand	dollars	($	25,000).	B.	Payment	Method.	The	first	franchise	fee	will	be	paid	by	the	franchise	owner	as	follows:	(1)	Execution	of	the	franchise	contract.	
At	the	same	time,	the	franchisor	franchise	owner	pays	twenty	-five	thousand	dollars	($	25,000)	or	twelve	thousand	five	hundred	($	12,500).	These	first	franchise	costs	will	not	be	repaid	after	paying	the	franchisor	franchise.	(2)	The	onset	of	improvements.	Before	the	date	of	date,	considering	the	start	of	the	franchise	or	the	center	or	center	or	the
beginning	of	the	construction,	the	case	or	twelve	thousand	five	hundred	dollars	($	12,500)),	the	lease	agreement	or	the	beginning	of	the	construction).	These	first	franchise	costs	will	not	be	repaid	after	paying	the	franchisor	franchise.	(3)	Additional	franchise.	For	each	additional	franchise	can	be	deducted,	it	will	be	reduced,	as	described	in	3D,	as
described	in	Chapter	1,	half	of	the	first	franchisees'	costs	(1/2).	C.	won	the	award.	The	franchise	owner	accepts	and	acknowledges	that	the	provision	of	the	franchisor	license	and	that	commitments	and	agreements	in	this	franchise	agreement	is	the	only	issue	for	the	first	franchise	costs.	As	mentioned	in	these,	the	first	franchise	costs	for	a	discount
should	be	fully	earned	and	no	part	of	the	franchise	owner	will	not	be	repaid	except	for	the	cases	given.	4	first	page.	

Chapter	4.	



Duration,	A.	Renewal	and	Respect	for	Franchise	Duration.	The	first	period	of	this	franchise	agreement	is	twenty	-five	(25)	years	from	the	date	of	this	franchise	agreement	unless	this	franchise	agreement	is	carried	out	under	one	transfer.The	second	transfer	agreement	will	be	the	rest	of	the	period	specified	in	the	period,	valid	or	transferred	franchise
contract	and/or	leasing	contract.	This	agreement	on	the	seller	may	be	terminated	by	the	timely	representation	of	the	representation,	as	stated	in	this	agreement	on	the	seller.	The	duration	of	this	franchise	agreement	is	carried	out	by	a	franchise,	which	is	carried	out	at	the	beginning	of	this	franchise	agreement.	This	representation	agreement	will	end
twenty	-five	(25)	years	after	the	date	of	the	commercial	representation	of	this	agreement	on	the	seller.	Within	one	(1)	year	after	the	signing	of	this	franchise	agreement,	it	will	start	its	activities	at	the	central	location,	which	occupies	the	franchise.	The	fact	that	the	franchise	area	will	begin	to	operate	in	the	central	location	at	the	end	of	this	period	will
be	due	to	the	termination	of	this	franchise	contract.	B.	Restore.	After	the	end	of	this	first	period,	the	franchisee	has	the	opportunity	to	restore	at	a	period	when	the	lease	agreement	is	in	the	central	location	of	the	franchise	area	if	franchise	is	less	than	10	years	or	less	than	10	years.	Restoration	is	subject	to	the	following	conditions:	(1)	Franchise,	up	to
360	days	and	at	least	180	days	before	the	end	of	time,	informs	the	franchise	in	writing	and	then	connects	to	the	franchise	and	(2)	for	the	modernization	of	the	center	participating	in	the	seller,	proposing	to	improve	the	restoration,	equipment	and	beautification,	especially	on	them,	reflects	the	existing	franchise	standards	that	gives	the	franchisee	to
the	franchisee	at	the	time	of	cleaning,	color,	carpets	and	equipment	condition;	and	(3)	franchises	have	the	right	to	remain	on	Earth	for	a	new	era	or	elsewhere	received	by	franchise;	and	4)	A	new	contract	on	the	seller	concludes	a	new	agreement	on	the	seller	used	by	the	franchise,	which	may	vary	in	terms	of	copyright	fees,	advertising	contributions
and	other	material	conditions.	The	franchisee	will	sign	a	valid	form	of	an	agreement	on	the	transfer	of	franchise	at	least	thirty	(30)	days	before	the	termination	of	the	franchise	contract;	and	5)	Francis	will	pay	ten	percent	(10%)	of	the	new	representation	dealer,	which	was	valid	at	the	beginning	of	the	new	period	at	the	beginning	of	the	new	period;
and	page	5.	During	initials	(6)After	completing	a	new	franchise	agreement,	the	franchisee	must	not	comply	with	the	terms	of	the	existing	franchise	agreement	or	other	contract	or	the	obligations	of	the	franchisee	against	the	franchisee,	including,	not	only,	but	not	only	the	obligations	for	timely	payment	for	licenses	and	payments.	Advertising,	interests
and	commissions	for	delays	and	other	amounts	that	are	correctly	calculated.	C.	Management.	
If	the	franchisee	continues	to	operate	after	the	mandate	of	this	contract,	without	the	use	of	an	extension,	the	franchisee	must	be	considered	active	every	month	in	accordance	with	the	terms	of	the	franchising	agreement,	which	is	therefore	offered	to	franchising.	However,	in	this	case,	the	franchisee	can	end	the	franchisee	at	any	time,	noting	in	writing
for	ten	(10)	days.	If	the	local	legislation	states	that	the	affiliates	must	inform	the	affiliates	before	the	deadline,	this	franchising	agreement	will	remain	every	month	until	the	franchisee	has	informed	the	franchise.	Section	5.	The	duties	of	the	franchisee	of	the	franchisee	A.	The	franchise.	With	the	commercial	name	"Kids	*	r	'Kids",	the	franchisee
operates	with	the	identification	number	of	the	center	and	with	the	exception	of	the	guidelines	for	the	confidentiality	of	children	R	*	Kids	("Guide"),	do	not	use	another	name	for	each	activity	,	the	place	is	specified	in	Title	2	in	place	without	prior	consent	of	written	franchiseing.	The	right	to	use	the	"children"	for	children	is	not	exclusive	and	the	permits
granted	here	apply	only	to	the	approved	position	and	elsewhere.	
The	franchisee	must	reflect	the	aforementioned	companies	mentioned	above,	which	are	a	symbol	of	the	brand	for	all	purposes,	between	which	but	not	limited	to	a	stationery	shop,	stationery,	stationery,	stationery,	business	cards	and	advertising	materials	that	reflect	the	current	franchise	image	and	strictly	follow	the	requirements	specified	in	the
franchise	manual.	All	rights	for	"children	of	children"	and	any	part	or	addition	to	it	must	be	and	remain	and	remains	owned	by	the	franchisee,	and	the	franchisee	must	deliver	and	grant	the	franchisee	on	request.	Other	rights	that	can	be	obtained	using	the	word	for	the	franchisee.	In	any	application	of	the	franchise	registration	to	use	The	name
"children"	children,	as	required	by	law	or	by	the	legislation	of	the	administrative	institution,	is	necessary	Specify	the	affiliate.Such	word	is	limited	to	those	premises	and	limited	in	accordance	with	the	terms	of	this	Franchise	Agreement.	You	have	no	right	or	privilege	to	use	the	name	after	the	termination	of	this	franchise	agreement.	Under	no
circumstances	will	the	Franchisee	attempt	to	prevent	Kinder	children	from	using	the	franchise	or	any	other	franchise	or	registering	a	franchise.	The	franchisee	expressly	acknowledges	that	the	use	of	any	other	trade	name	in	the	conduct	of	such	franchise	business	is	strictly	prohibited	and	that	the	franchise	does	not	permit	a	trade	name	to	be
"subordinate"	or	substantially	similar	in	style	or	spelling	for	any	other	purpose,	but	also	without	for	the	organization.	The	Franchisee	will	complete	all	of	the	following	information	regarding	franchise	fees,	which	will	be	a	continuation	of	your	obligations	under	this	Franchise	Agreement:	(1)	The	Franchisee	will	complete	the	development	of	the	Center
and	the	Center	will	be	ready	to	open	and	start	negotiations	and	start	the	Proceedings	and	start	the	Conduct	and	start	the	Conduct	and	start	the	Conduct,	as	well	as	commencement	of	operations,	as	well	as	commencement	and	commencement	of	operations	within	one	year	from	the	date	of	concluding	the	franchise	agreement	at	the	latest.	(2)	Upon
obtaining	the	FO	R	Center,	the	Franchisee's	consent	to	approve	the	Location	Plan	and	any	changes	to	the	Center's	architectural	plans	and	Franchise	Specifications	(including	dimensional	requirements,	exterior	structure,	materials,	interior	layout,	furnishings,	accessories,	furniture,	branding	and	decoration)	,	rented	because	they	are	rented,	because
the	franchisee	may	change	the	master	plans	and	specifications	of	the	franchise	only	to	the	extent	that	it	complies	with	all	applicable	laws,	development	rules	and	approval	requirements	and	with	prior	notice	and	approval	requirements,	and	is	licensed	by	author.	(b)	the	purchase	or	rental	of	equipment,	supplies,	furniture	and	fixtures	as	shown	below;
c)	design	and/or	remodeling,	fixtures,	fittings,	furniture	and	markings	in	the	installation	and	decoration	of	the	resort.	

Permit	requirements	have	been	approved;	and	(d)	accepts	all	customary	suppliersObache	and	partial	and	final	refusal	of	the	lien	for	construction,	sanitation,	decoration	and	installation	services.	(3)	The	franchisee	buyer	purchases	or	commends	all	necessary	furniture,	fixtures	and	fittings	that	conform	to	the	standards	and	specifications	set	forth	in	the
Francis	ladder.	(4)	Franchisee	must	follow	Frontline's	proposed	educational	program	as	specified	in	Section	6.	(5)	Franchisee	must	receive	written	confirmation	from	Frantiusstantis	that	the	center	meets	Frontline	requirements.	And	he	runs	the	center.	(6)	A	franchise	defender	may	conduct	business	from	an	approved	location	only	if	the	central
premises	have	been	improved,	decorated,	furnished,	and	furnished	with	fixtures,	furniture,	and	supplies	that	conform	to	specifications,	standards,	and	the	current	image	of	the	invention.	The	finished	center	must	be	decorated,	installed	and	equipped	according	to	the	franchisor's	approved	specifications,	which	will	be	determined	by	a	representative	of
the	franchisor.	(7)	Affiliates	must	obtain	all	certificates,	licenses	and	warranties:	required	for	business	activities	scheduled	here.	(8)	The	franchisee	must	reasonably	persuade	the	franchisee	that	the	franchisee	determines	the	capital	available	to	open	and	operate	the	Center's	website,	including	a	sufficient	working	fund,	at	least	US$75,000	or	a	similar
or	justifiable	amount	at	the	crossing.	
Page	7	I	Initials	(9)	The	franchisee	must	conclude	a	software	contract	with	the	leader	of	the	school	in	Kressa.	Proper	installation	of	the	IT	system	prohibits	and	warrants	the	continued	operation	of	the	Kressa	School	Manager	Software,	including,	but	not	limited	to,	all	charges	payable	for	the	Software	and	all	associated	costs.	
And	post	a	cleared	check	to	the	franchisee	center	business	account	franchisor.	C	INSURANCE.	
The	recipient	of	Francis	must	cancel	and	maintain	insurance,	including	joint	and	liable	liability	for	products,	property	damage,	buildings,	child	accident,	compensation	insurance,	if	necessary.	Requirements	occasionally	presented	to	supervisor.	The	franchisee	must	prove	thirty	(30)	days	after	signing	this	insurance.Agreement	or	in	connection	with	the
transport	service	insurance	certificate	before	the	start	of	transport	performance.	Insurance	coverage	must	begin	if	the	member	takes	possession	of	the	headquarters	for	the	first	time,	or,	in	the	event	of	insurance	protection	for	transport	services,	before	the	start	of	transport	services.	The	cover	must	meet	all	leasing	or	financing	requirements	of	the
headquarters	and	cover	cover	for	such	risks	and	in	such	amounts	and	subject	to	such	policies	boundaries	and	deductibles	that	can	determine	the	franchise	from	time	to	time.	
In	any	case,	the	coverage	of	a	general	liability	insurance	with	an	annual	population	of	$	2,000,000	should	be	at	least	$	1,000	per	damage.	This	also	includes	at	least	$	1,000,000.	Any	insurance	cover,	including	all	additives	and	permits,	must	only	be	noted	on	the	insurance	form	and	not	on	the	claims	submitted	by	insurance	forms.	
The	amount	of	the	liability	coverage	as	part	of	car	insurance	for	transport	services	should	be	at	least	$	1,000,000	per	damage.	The	franchisee	will	also	maintain	an	employee	accident	insurance,	as	may	be	necessary	in	the	law.	In	addition,	the	franchisor	can,	at	his	own	discretion,	require	each	supplier	as	a	condition	for	the	approval	that	this	supplier
pays	the	franchisor	and	the	franchisee	as	a	name	-mentioned	insurance	in	addition	to	supplier	liability	insurance.	The	franchisor	must	be	consulted	as	an	additional,	defined	insured	person	to	all	the	aforementioned	politicians.	The	insurance	certificate	submitted	by	the	franchisee	must	provide	at	least	twenty	(20)	days	in	order	to	waive	any	liability,
employee	compensation	and/or	car	dealer	coverage,	and	must	be	available	in	writing	by	the	insurers	that	a.M.	Best	grade	A	is	best	and	approved	in	the	corresponding	federal	state.	The	partner	must	send	the	partner	a	copy	of	the	certificate	or	proof	of	the	extension	or	renewal	of	each	of	these	insurance	policies	annually.	The	franchisor	reserves	the
right	to	specify	appropriate	changes	to	the	species	and	amounts	of	the	insurance	cover	required	in	this	section	C	if	the	franchisor	fails	or	refuses	to	maintain	the	required	insurance	coverage	from	the	insurance	coverage	acceptable	for	franchise	or	maintain	during	the	entire	term	However,	the	franchisor	can	acquire	the	donor	of	the	contract	or	its
extensions	at	his	own	discretion,	but	is	not	obliged	to	buyReports	for	franchisees,	in	which	the	recipient	of	the	franchise	is	ready	to	pay	the	contributions	and	/	or	franchisee	necessary	to	pay	immediately	after	the	franchisor	invoice.	Page	8	initials	D.	Current	sleeps.	In	addition	to	the	aforementioned	initial	obligations,	the	recipient	of	the	franchising
agrees	to	take	on	the	upper	hand	and	fulfill	all	the	obligations	following	the	opening	of	the	center	and	continue	the	duration	of	this	franchising	agreement:	(1)	its	careful	actions	of	the	center	inside	of	the	system	inside	the	system.	according	to	the	standards;	Specifications,	instructions	and	procedures	listed	in	the	current	instructions	provided	by	the
franchisee.	
The	recipient	of	the	franchise	admits	that	the	franchisee	has	maintained	the	laws	before	article	7	to	introduce	changes	to	the	system	and	that	the	franchisee	has	agreed	to	be	connected	to	all	changes	that	can	be	made	in	writing	after	thirty	(30)	days.	Changes	may	include	changes	in	manual	improvements,	memory	improvements,	franchise	methods
and	system	improvement,	as	well	as	control	of	management	guidelines	and	franchising	control	products.	;	(3)	timely,	including	the	initial	franchise	fee,	licensed	taxes,	purchases	of	products	or	other	items	to	obtain	a	franchise.	
(4)	Franchisor	documents	and	reports,	including	without	restrictions,	wrestling	and	expenses,	keep	and	archive	and	send	copies	of	these	relationships	and	registers	to	the	franchisor,	as	indicated	here	in	chapter	8,	paragraph	1,	section	1)The	paid	franchisor	maintains	a	single	billing	list	and/or	accounting	system	for	all	of	its	franchisees.	The	franchisee
undertakes	to	maintain	its	books	and	records	in	accordance	with	the	franchiser's	requirements.	
If	an	audit	of	the	Affiliate's	books	finds	that	the	license	fees	were	incorrect	by	two	percent	(2%)	or	more	for	one	(1)	month,	it	will	be	responsible	for	requiring	the	Affiliate	to	pay	the	audit	fee	and	all	expenses	,	including	attorneys'	fees,	are	required	to	provide	franchise	to	the	donor	in	connection	with	prior	cases	and/or	collection	of	promotional	fees.	In
addition,	the	examination	fees	and	related	taxes	must	be	paid,	with	the	exception	of	interest	and/or	deferred	fees,	publicity	rights	and	related	rights,	which	are	due	from	the	date	on	which	they	should	have	been	paid	and	accepted.	
upon	payment	of	the	amounts	at	the	prices	specified	in	this	franchise	agreement.	(6)	In	order	to	protect	the	franchisor	and	his	franchisee	from	account	misappropriation,	unfair	competition	and	loss	of	trade	secrets,	sign	all	company	officers,	shareholders,	shareholders	and	employees	as	a	suitable,	acceptable	franchisor	(7)	Do	not	do	any	other
business	and	(or)	carry	on	any	business	from	an	approved	venue	under	the	franchisee	or	any	other	name	without	the	prior	written	consent	of	the	franchisor.	
.	The	logo	or	one	of	the	franchisor's	trademarks	or	otherwise	identifies	the	product	with	a	product	that	has	not	been	endorsed	or	approved	by	the	franchisee.	This	will	build	customer	confidence	in	the	products	and	program,	as	well	as	the	franchisee	and	franchisor	program,	and	prevent	the	use	of	advertising	that	misleads	or	deceives	the	public.	All
advertising	and	promotional	campaigns	used	regardless	of	the	affiliateAfter	use	before	use,	approval	is	not	considered	unbelievable.	(11)	Apply	complete	and	full	control	over	employees	in	all	employment	relations,	including	employment,	dismissal,	discipline,	salaries	and	work	programs.	(12)	When	performing	the	center,	you	will	pay	immediately	if	all
taxes,	bills,	obligations	and	debts	of	the	franchise	owner,	including,	but	without	limiting	yourself,	all	suppliers.	(13)	Unless	they	are	authorized	by	other	documents	provided	by	the	franchisor,	franchisor,	do	not	leave	the	article	or	the	style	of	sales	and	presentation	of	the	franchise	product.	
(14)	Accept	all	cash	or	credit	card	sales.	Species	include	American	currencies,	personal	controls	(with	an	appropriate	identity	document)	and	travel	control	(with	an	appropriate	identity	document).	The	franchise	owner	is	only	responsible	for	collecting	income	from	sales	and	services.	
(15)	Follow	all	federal,	state	and	local	regulations	regulating	the	center	of	the	center.	(16)	Declaration	of	the	actual	declaration	of	actions	or	the	deduction	proposed	by	the	owner	within	ten	(10)	days	after	the	franchise	franchisor	was	made	after	making	this	document	or	on	writing	any	questions	that	may	affect	the	rights	of	one	or	the	other	of	the
parties.	If	the	file	contains	a	trade	name	and/or	franchisor's	brand,	the	franchisor	supports	the	franchise	file,	and	the	file	goes	in	the	same	way	as	its	own	problems,	except	for	the	circuit.	In	this	case,	the	franchisor	has	the	right	to	continue	the	case,	but	the	franchisee	will	be	required	to	continue	the	franchisee,	including,	but	without	limiting	himself,
lawyers	and	legal	costs.	(17)	Protect	the	interior	and	surroundings	of	the	central	area	and	the	environment	before	the	highest	degree	of	cleaning,	order	and	sanitary	conditions	and	follow	the	requirements	of	the	guide	to	maintain	the	children's	center.	
(18)	Service	of	the	central	area	in	the	hours	and	days	specified	in	the	instructions.	(19)	Maintaining	a	global	system	of	internet	paintings	based	on	a	license	in	the	central	zone	and	in	the	central	area	during	the	franchise	agreement.	(20)	at	the	request	and	at	the	request	of	the	franchisorPasswords	and/or	all	master	passwords	that	allow	Franchisor	to
access	and	view	the	Internet	system	and	Franchisee's	main	website;	All	parents	will	be	disclosed	to	the	franchisor	on	the	O	forms	and	at	the	franchisor's	conclusion.	(21)	cooperate	with	Franchisor	to	ensure	the	correct	operation,	use	and	maintenance	of	the	Kress	Scholleader	Software	and/or	other	similar	software	as	Franchisor	may	from	time	to
time.	The	franchises	have	provided	the	amounts	required	from	time	to	time	and	required	in	all	reports	and	expenses.	
E.	
Direct	control.	Franchisee	acknowledges	that	the	Franchise	is	an	important	matter	for	Franchisor	in	the	event	that	the	Franchisor's	registered	office	is	under	direct	internal	control	of	the	Franchisee	or	where	the	Franchisee	is	a	corporation	or	partnership.	It	has	previously	been	approved	in	writing	by	the	franchisor	unless	expressly	approved	in
writing	by	the	franchisor.	Franchisee	(or	pre-designated	person)	devotes	at	least	thirty	(30)	hours	per	week	to	the	management	of	the	center;	However,	if	Franchisor	is	to	have	more	than	one	(1)	"Children's	Center",	a	minimum	of	ten	percent	of	each	Franchisor-owned	Center	will	be	subject	to	Franchisor's	direct	in-house	supervision	(10%).	
Franchisors	to	your	satisfaction;	(b)	whose	identity	has	been	disclosed	by	the	franchisor;	and	(c)	the	agreement	has	ended	at	the	request	of	the	franchisor,	to	the	satisfaction	of	the	franchisor,	obliging	it	not	to	disclose	any	trade	secrets,	confidential	or	reserved	information,	including	the	content	of	the	manual,	or	to	obligate	it	not	to	use	anything	other
than	to	others,	to	other	children.	Care	center.	F.	management.	The	franchisee	or	pre-approved	center	director	will	assume	responsibility	for	day-to-day	management	and	Central	Facility	Services,	and	staff	must	be	based	at	the	franchisee's	headquarters	or	at	least	at	the	Central	Director.	Every	working	hour.	
May	FranchiseEach	director	of	the	Center	and	Application	may	ask	them	to	make	each	of	these	substitute	employees	end	with	a	franchise	training	program,	as	described	in	Part	6,	paragraph	and	this	document.	D.	Employees.	Franchis	undertakes	to	treat,	train	and	supervise	the	employees	of	the	centers	in	accordance	with	the	specifications	specified
in	the	textbook.	All	employees	employed	in	franchming	in	the	headquarters	must	meet	all	the	requirements	set	by	legal	provisions	and	franchisors	in	force	as	a	condition	of	work	in	a	central	position.	All	persons	used	in	franchises	who	have	access	to	all	confidential	information,	knowledge	or	know-how	about	the	children's	system	must	sign	a	contract
for	a	ban	on	competition	and	confidentiality	in	an	acceptable	form	of	the	franchisee	at	their	own	discretion.	.	The	franchise	will	be	responsible	for	the	franchisor	for	each	unauthorized	publication	of	information	by	any	related	company,	shareholders,	director,	managers,	employees	or	franchise	representatives	or	from	other	people	or	entities	to	whom
Franchis	has	access.	
H.	Menu	of	the	Associated	Entity	agrees	to	serve	up	to	2	meals	and	2	starters	a	day	as	well	as	hot	and	cold	meals.	In	franchming	with	the	fact	that	the	franchisez	provides	a	meal	menu	proposed	in	franchise	for	administration;	However,	the	associate	is	only	responsible	and	must	respect	all	the	principles	of	state	that	regulate	menu	standards.	The
partner	must	approve	the	quality	of	food	and/or	all	suppliers	who	are	not	approved	by	suppliers.	I.	Discovery.	The	franchisor	will	end	the	center	of	the	center	and	prepare	the	center	to	open	and	start	operations	within	(1)	from	the	date	on	which	the	franchisor	signs	this	franchise	agreement	(hereinafter	referred	to	as	the	"opening	date").	If	the
associated	entity	does	not	complete	all	the	required	training	and	does	not	open	the	center	on	the	opening	day,	this	franchise	contract	and	franchise	can	be	admitted;	According	to	the	only	recognition	of	the	franchisee	supplier,	he	will	be	interrupted	on	the	basis	of	an	announcement	written	by	the	franchisee	from	the	franchisor.	Thus,	the	franchisor
will	have	no	other	rights,	complaints	or	applications	against	the	franchisor	from	establishing	this	franchise	or	any	questions	about	facts	that	cause	or	allow	these	endings.	J.	approved	products.	To	provide	a	uniform	and	standardized	image	with	which	society	can	associate	the	system	of	children	and	its	commercial	name,	logo	and	brand,	franchise	must
sell	all	products	and	services	that	the	franchisor	requires	from	time	to	time.	NOService	or	other	product	on	a	central	site	other	than	copyright	owner	approved	products.	The	branch	shall	not,	without	the	prior	written	consent	of	the	copyright	owner,	shall	not	be	sold,	distributed,	provided	or	provided,	the	copyright	owner's	products,	or	any	products
on	which	the	trademarks	have.	The	franchisee	must	ensure	the	supply	of	fresh	and	packaged	food,	which	is	sufficient	to	meet	the	daily	needs	of	children	and	teachers	of	the	center.	All	consumables	and	materials	used	in	the	center	must	meet	the	specifications	and	quality	standards,	which	are	occasionally	determined	by	the	copyright	owner.	Page	12
Initials	(1)	Equipment.	The	franchisor	will	provide	the	franchisor	for	the	specifications	for	menus,	issuing,	storing	and	displaying	equipment,	reinforcement,	furniture,	outdoor	and	interior	signs	and	the	center	of	necessary.	Specifications	may	include	minimal	performance,	warranty,	design	and	appearance	standards,	as	well	as	local	zoning,
designations	and	other	restrictions.	The	branch	can	be	purchased	or	rented	original	and	reserve	equipment,	accessories,	furniture,	signboards	and	decorating	services	that	meet	these	specifications	from	any	source.	The	franchisee	must	purchase	a	starting	kit	from	our	approved	supplier	Childish	Creations.	After	that,	if	the	franchisee	offers	to	rent	or
rent	furniture	or	any	item	or	signboard	that	HY	Franchisor	has	not	approved	to	match	its	specifications,	the	franchiser	must	first	notify	the	franchisor,	and	the	franchisor	may	request	the	specification,	photo,	drawing	and/or	other	submission	of	materials.	.	Information	and	samples	sufficient	to	determine	whether	such	equipment,	furniture,	accessories
or	signboards	meet	the	specifications.	The	franchisor	will	notify	the	partner	within	ninety	(90)	days	if	the	product	corresponds	to	its	specifications.	(2)	Approved	suppliers.	The	franchisee	will	acquire	approved	equipment	from	approved	suppliers	indicated	by	the	franchisee	("approved	suppliers").	Unless	otherwise	specified	in	the	guidelines	or	this
franchise	agreement,	the	franchisor	may	purchase	the	materials,	raw	materials,	forms	and	products	from	any	source	in	this	franchise	agreement	if	the	supplier	meets	the	standards	set	by	the	franchisor	and	is	an	approved	supplier.	And	provided	that	the	goods	purchased	are	firmly	corresponding	to	the	standard	specifications	of	the	franchisor,
described	in	more	detail	in	this	franchise	agreement	and	manual.	If	a	partner	purchases	one	of	the	approvedDelivery	or	innovation	may	require	the	franchisor	to	sign	a	delivery	agreement	with	the	franchisor.	If	the	franchisor	plans	to	use	or	buy	or	acquire	products,	supplies,	materials,	equipment	or	furniture	for	the	operation	of	the	center,	the
franchisor	must	first	notify	the	franchisor	and	obtain	the	consent	of	the	franchisor,	which	I	refer	to	the	franchisor.	Upon	Franchisor's	request,	Franchisor	shall	provide	Franchisor	with	sufficient	information	regarding	such	products,	deliverables	or	materials	and/or	the	testing	pattern	conducted	by	Franchisor.	The	franchisor	also	has	the	right	to
require	its	representatives	to	visit	the	premises	of	such	supplier.	The	franchisor	must	notify	the	franchisee	within	ninety	(90)	days	of	its	approval	or	denial.	As	a	condition	of	accepting	a	new	supplier,	Franchisor	shall	reimburse	Franchisor	for	the	costs	associated	with	such	inspection,	test	or	review.	Nothing	in	the	Franchise	Agreement	or	the	Offer
Brochure	shall	be	construed	to	compel	Franchisor	to	accept	an	excessive	number	of	suppliers	for	a	particular	product,	which	would	result	in	higher	overall	costs	to	Franchisor.	Reasonable	franchisor	or	franchisor	discretion	or	intervention	in	efficient	and	economical	audit.	Approved	suppliers	by	the	franchisor.	K.	Reconstruction	and	repair.	Franchisor
undertakes	to	carry	out	such	repairs	(in	addition	to	ongoing	maintenance	and	repairs)	at	the	center	within	three	(3)	months	of	Franchisor's	acquisition,	as	Franchisor	shall	from	time	to	time	improve	the	appearance	and	efficiency	of	operations.	Center.	Centralize	and/or	increase	sales	potential	or	meet	franchisor	standards	and	identity.	Repairs	may
include:	(a)	replacement	or	obsolete	equipment,	furniture,	furnishings	and	signage;	(b)	the	replacement	or	addition	of	new	or	improved	fixtures,	fittings,	furniture	and	signage;	c)	beauty	repair,	d)	interior	and	exterior	renovation	of	premises	and	repair	and	renovation	of	parking	lots;	and	(e)	structural	alterations	and	renovation	of	buildings.
Replacement	costs	accrued	by	the	Franchise	Group	may	not	exceed	three	percent	(3%)	of	the	gross	turnover	of	the	Franchisee	Center	from	the	date	of	opening	to	the	required	date	of	renewal	or	restoration.at	headquarters	during	the	last	twelve	(12)	months	of	the	franchise	term.	
L.	Prices.	From	time	to	time,	the	Franchisee	may	make	recommendations	to	the	Franchisee	regarding	pricing	of	the	Center's	products	and	services	that	it	considers	to	be	good	business	practice.	The	franchisee	has	the	right	to	set	minimum	prices.	Management.	In	order	to	comply	with	uniform	standards	for	the	work	of	children	"R"	for	children	and	to
maintain	the	goodwill	of	the	franchisor,	children	"R"	and	the	grading	system,	the	franchisee	undertakes	to	comply	with	the	methods	and	standards	of	work	established	by	the	franchisor.	
and	a	manual,	as	amended	from	time	to	time.	The	franchisor	will	provide	the	franchisee	with	a	copy	of	the	manual	prior	to	opening	the	central	site.	The	Copyright	Holder	shall	maintain	the	confidentiality	of	this	Guide	and	shall	be	liable	to	the	Copyright	Holder	for	any	unauthorized	disclosure	of	information	by	the	Copyright	Holder	or	its	affiliates,
shareholders,	directors,	officers,	employees,	agents	or	other	similar	persons	or	organizations	to	which	the	Copyright	Holder	has	access.	The	Rightholder	shall	not,	in	its	sole	discretion,	allow	the	Franchisee,	its	directors,	affiliates,	shareholders,	directors,	officers,	employees,	agents	or	any	other	person	or	entity	to	access	any	confidential	information,
information	or	technical	information,	including,	without	limitation,	that	makes	it	mandatory.	
Enforcement	of	the	Agreement	on	non-compliance	and	non-disclosure	of	information	at	the	sole	discretion	of	the	Copyright	Holder,	limited	to	the	information	contained	in	the	Directory	of	the	Copyright	Holder.	N.	Specifications	and	procedures.	The	Copyright	Holder	agrees	to	fully	comply	with	all	specifications,	standards,	operating	procedures	and
policies	established	for	the	Center	from	time	to	time,	including,	without	limitation,	specifications,	standards,	operating	procedures	and	policies	regarding:	(a)	safety,	maintenance,	cleanliness.	on	the	cleanliness,	cleanliness,	sanitation,	functioning	and	appearance	of	the	central	premises,	as	well	as	equipment,	appliances,	fixtures,	decor	and	signage;
(b)	the	qualifications,	dress,	appearance,	appearance	and	conduct	of	the	Franchisee	and	all	employees	of	the	Franchisee	and	head	office;	c)	advertising	and	promotion;	d)	use	of	standard	forms;	e)	the	use	and	lighting	of	outdoor	and	indoor	signs,	posters,	billboards	and	similar	items;	f)	deal	with	customer	complaints;	and	(g)	transmit	marks	identifying
the	franchisee	as	the	owner	of	the	center,	as	required	by	the	franchisor.	A.	Compliance.	The	franchisee	must	ensure	and	maintain	all	necessary	obligationsAuthorizations	and	certifications	and	the	Center	guarantee	the	full	compliance	of	the	center	with	all	applicable	laws,	statutes	and	regulations,	including,	but	without	limiting	itself,	all	the	laws	of
the	risks	and	health	at	work,	to	the	Consumer	protection,	to	unfair	and	misleading	practices,	commercial	regulations,	employee	remuneration,	unemployment.	Insurance	and	deduction	and	payment	of	federal	and	state	-owned	taxes;	Social	security	contributions;	property	charges;	and	selling	and	use	costs.	I	The	original	franchisee	undertakes	to	pay
all	the	amounts	due	by	the	franchisee	under	any	provision	of	this	franchise	contract	or	any	other	agreement	with	the	franchisor,	his	affiliated	or	subsidiary	companies,	or	any	other	lender	or	supplier.	M.	Marques.	Subject	to	the	terms	and	conditions	set	out	in	part	2b,	section	2,	the	franchisee	recognizes	that	the	franchisor	includes	all	the	commercial
names	and/or	brands	under	license	by	the	franchisor	and	others	under	this	franchise	contract.	The	use	of	the	franchisee	will	benefit	from	it	and	any	prestige	that	it	will	create	will	only	be	for	the	franchisor.	The	franchisor	recorded	the	Kids	"R"	brand	Kids	with	the	United	States	Patent	and	Trademark	Office.	The	beneficiary	of	the	franchise	undertakes
to	take	full	advantage	of	all	the	policy	indications	set	out	by	franchisors	from	time	to	time.	The	franchisee	cannot	use	any	brand	as	part	of	a	company	name	or	with	a	prefix,	a	member	or	another	modifier,	a	term,	a	drawing	or	a	symbol	(with	the	exception	of	the	logos	used	in	the	franchisee	licenses)	,	and	the	franchisee	cannot	use	any	brand.	sale	what
is	unauthorized	product	or	in	any	other	way	or	in	any	other	way	not	expressly	authorized	by	the	franchisor.	The	franchisee	must	immediately	notify	the	franchisee	of	any	counterfeit	or	disputed	use	of	the	brand,	or	any	claim	of	character	in	the	brand,	and	the	franchisee	must	not	communicate	with	anyone	other	than	the	franchisee	and	his	agent.
Injury,	challenge	or	action.	In	the	event	that	the	trademarks	of	the	franchisor	are	disputed	by	third	parties	who	have	violated	implicit	or	superior	rights	on	these	brands,	the	franchisor	may	have	the	possibility	of	choosing	to	use	the	trademarks.	
Franciszek	co-responsibility	for	the	Francisė	recipientIn	such	circumstances,	the	franchisee	is	limited	to	the	cost	of	replacing	the	signs	and	advertising	materials	by	making	such	changes,	refusing	to	replace	the	trademarks.	K.	Transport	services.	Franchisee	shall	not	provide	transportation	services	for	children,	teachers	or	other	employees	or	persons
to	or	from	the	Center	without	the	prior	written	consent	of	Franchisor,	which	Franchisor	shall	not	unreasonably	withhold	or	refuse.	Franchisee	may	provide	Transportation	Services	only	in	strict	compliance	with	Franchisee's	specifications	as	set	forth	below	and	in	the	Guidelines.	Franchisor	may	initially	and	from	time	to	time	limit	the	geographic	area
in	which	Franchisee	may	provide	transportation	services	in	connection	with	the	Center.	In	addition,	without	limitation,	all	transportation	services	are	subject	to	the	following	conditions:	(1)	authorization.	Franchise	may	only	provide	transportation	services	to	the	resort	location	and	center-related	excursions	with	children	and	children.	Franchisee	shall
not	provide	any	other	transportation	services	without	Franchisee's	prior	written	consent.	Page	15	Initials	(2)	Geographical	extent.	No	franchisee	is	limited	to	providing	transportation	services	in	its	exclusive	territory,	and	each	franchisee	may	provide	transportation	services	in	the	exclusive	territory	of	another	franchisee.	(3)	Compliance	with	Law.
Franchisee	agrees	to	comply	with	all	applicable	laws,	policies	and	regulations	of	the	Department	of	Human	Resources	and	all	other	government	agencies	related	to	transportation	services	provided	by	Franchisee,	including	submitting	the	vehicles	used	by	Franchisee	to	the	Department	of	Public	Administration	for	review	and	approval.	Human
Resources	and/or	other	government	agencies.	
Franchisee	regularly	maintains	each	vehicle	used	by	Franchisee	and	ensures	that	each	vehicle	is	in	good	condition	and	repaired	except	for	normal	wear	and	tear.	Under	no	circumstances	will	Franchisee	operate	any	vehicle	that	is	not	currently	in	good	condition	and/or	that	endangers	the	safety	of	any	person.	(4^	Insurance.	Prior	to	commencement	of
Transportation	Services,	Franchise	Artist	shall	obtain	and	maintain	insurance	against	insurers	accepted	by	Franchisee	and	in	accordance	with	Franchisee's	insurance	requirements	detailed	in	Chapter	5,C	here	and	in	management.	Franchisee	should	provide	proof	of	such	insurance	to	Franchisor	prior	to	the	provision	of	transportation	services	and
annually	thereafter.	The	Copyright	Holder	may,	in	addition	to	those	required	in	accordance	with	Section	5,	Paragraph	C	of	this	document,	which	must	be	received	by	the	Copyright	Holder	prior	to	providing	Transportation	Services.	Such	additional	requirements	or	specifications	may	be	provided	by	Franchisor	in	writing	to	Franchisees	and	shall	prevail
in	all	cases	and	in	the	event	of	any	conflict	between	such	requirements	and	specifications	and	the	requirements	required	by	Section	5,	Paragraph	C.	(5)	Driver	.	Franchisee	agrees	that	each	of	its	employees	who	perform	the	functions	of	drivers	in	the	provision	of	transportation	services	must	(a)	obtain	a	commercial	driver's	license;	and	(b)	complete
and	sign	with	the	franchisor	the	latest	form	of	the	Franchise	Driver	Agreement,	a	copy	of	which	is	attached	as	request	J.	The	Franchisee	should	send	a	copy	of	the	Driver	Agreement	signed	between	the	Franchisee	and	Each	of	the	Franchises	works	for	the	Franchisees	within	five	days	of	its	conclusion.	Franchisee	must	require	each	of	its	drivers	to
obtain	and	maintain	insurance	at	least	in	the	coverage	and	amount	required	by	Franchise	from	time	to	time	for	Kids	System	drivers.	Franchisee	is	solely	responsible	for	hiring	and	supervising	all	of	its	drivers.	Section	6.	Franchisee	Responsibilities	Provided	that	Franchisor	fully	complies	with	the	terms	of	this	Franchise	Agreement	and	any	other
agreement	between	Franchisor	and	Franchisee	or	any	Affiliate	during	the	term	of	this	Franchise	Agreement,	Franchisee	agrees	to	Provide	the	following	services:	A.	
Training	and	Support.	(1)	Initial	training	program.	Before	opening	a	Franchise	Center,	but	after	Franchisor	acquires	a	Center	location	or	enters	into	a	lease	agreement	for	Center	Premises,	Franchisee	shall	provide	Franchisees	(or	franchisees	previously	approved	by	the	Director)	and	one	(1	(1	(1	(1	)	)	other	person	appointed	to	the	Franchise	as	center
manager	or	deputy	center	manager	manager,	responsible	for	the	day-to-day	operations	of	the	center	and	inappropriately	approved	in	writing	by	the	franchisee,	with	children's	center	training	for	children.Franchisees'	costs	to	participate	in	this	training	program	include:Limitations	include	franchisee	expenses	and	other	fees,	meals,	lodging	and
transportation.	This	training	takes	place	at	R's	Child	Care	Center	in	Atlanta,	Georgia	or	another	location	recognized	by	Franchisee	or	Franchisee	for	approximately	six	(6)	consecutive	days.	The	Franchise,	Transport,	Lodging	and	Meals	Provider	will	bear	the	cost	of	such	training	excluding	costs	and	expenses	related	to	wages	and	other	personal
expenses	of	such	persons.	If	such	person	is	unable	to	complete	Franchisor's	training	program	to	Franchisor's	satisfaction,	Purchaser	may	do	so	at	its	own	cost	and	expense.	A	franchisee	who	has	successfully	completed	the	franchisor's	inaugural	training	to	the	franchisor's	satisfaction	is	referred	to	as	a	"Qualified	Partner".	Successful	completion	of
such	initial	training	program	by	the	Franchise	Owner	or	Director	and	one	(1)	Center	Director	or	Center	Director	as	described	above	is	a	condition	of	posting	on	the	Center's	website.	(2)	Help	open	the	center.	
In	addition	to	the	Franchisor	Opening	Training	Program,	the	Provider	will	provide	the	Franchisor	with	ten	(10)	business	days	to	assist	in	opening	the	Franchise	Location.	The	cost	of	such	training	shall	be	borne	by	the	franchisor.	3)	additional	training.	If	the	franchisor	determines	that	the	training	of	the	franchisee	or	qualified	employee	at	any	time
after	the	opening	of	the	central	location,	or	the	franchisor	selects	another	or	substitute	employee	for	the	qualified	employee,	and	the	franchisor	may	appoint	a	new	employee	or	have	a	new	employee	or	a	new	employee,	or	a	new	employee,	or	a	new	employee,	or	a	new	employee,	or	headquarters.	The	sales	or	franchise	agreement,	as	well	as	the
franchisor's	terms	of	reference,	may	require	the	franchisor	to	properly	complete	training,	which	may	be	determined	if	the	franchisor	determines	that	further	training	is	necessary.	franchisor.	Franchisor	will	pay	Franchisor's	then-current	tuition	for	any	continuing	education	required	by	Franchisor	or	Franchisor.	
Franchisor	is	also	responsible	for	the	costs	and	expenses	of	Franchisee	and	one	of	its	employees	as	described	in	this	Section	6;	AndThe	expenses	and	expenses	of	such	additional	trainings	and	expenses	of	such	additional	trainings.	B.	Inspector.	The	franchisee	may	review	the	central	website,	although	not	compulsory	and	can	determine	that	the	central
website	is	examined	in	accordance	with	the	provisions	of	this	dealership	agreement,	guide	and	other	valid	dealership	agreement	without	notice	in	a	reasonable	time	with	franchise	employees.	and	valid	federal	government	rules	and	local	laws,	rules,	rules	and	decisions.	According	to	the	internet	system	facing	the	franchise	center,	the	franchise	center
can	always	supervise	the	franchise	center.	The	franchisee	must	notify	the	non	-satisfactory	conditions	discovered	in	writing	to	the	franchisees,	and	the	franchise	owner	is	ready	to	correct	or	correct	such	conditions	immediately	after	notifying	him.	The	franchise	owner	must	pay	the	valid	and	usual	dealer	tour	costs	for	a	calendar	quarter,	including
franchise	tours,	accommodation,	food	and	other	expenses	made	from	pocket	expenses	due	to	the	audit.	
Products.	Consumables	and	materials.	same	thing.	The	franchisee	must	receive	the	approved	equipment	and	all	other	products	required	by	the	supplier	corresponding	to	the	promotion	of	the	franchise	supplier.	The	section	5	of	this	dealership	agreement	is	5,	as	explained	in	Article	J.	Guide.	Franchisor	must	give	franchises	without	attacks.	Copies,
specifications,	standard	working	methods,	requirements,	accounting	methods,	marketing	methods	and	advertising	technologies,	and	other	rules	that	are	compulsory	from	time	to	time.	
All	instructions	remain	confidential	and	are	owned	by	the	franchise.	The	franchise	owner	will	pay	five	hundred	dollars	($	500)	to	the	franchise	owner	for	every	round	or	section	that	is	not	returned	to	the	franchisee.	E.	Operational	Aid.	Franchisees	offered	to	the	use	of	franchiseesReasonable	operational	aid	in	connection	with	the	operation	of	the
center,	as	determined	by	the	dealership.	
Operational	assistance	may	include	advice	and	advice	on	the	following	subjects:	a)	Employment	and	training	of	employees;	b)	Development	and	implementation	of	advertising	and	promotional	programs;	and	(c)	To	create	and	maintain	and	maintain	administrative,	accounting,	book	holding	and	general	procedures.	
The	dealership	will	notify	the	Franchise	Granis	from	time	to	time	in	the	reports	presented	by	the	dealership	or	during	the	audits	carried	out	by	the	dealership.	
If	the	dealership	can	charge	a	reasonable	fee	for	operational	assistance	that	has	become	necessary	due	to	non	-compliance	with	the	forms	and	other	materials	provided	by	him,	he	should	not	charge	a	separate	fee	for	such	operational	assistance.	The	franchise	provides	all	the	conditions	of	this	franchise	agreement	or	any	determination	specified	by	the
franchisee,	the	standard	or	operating	procedure,	or	the	operational	assistance	that	the	franchisee	gives	is	normally	beyond	what	is	provided	by	the	franchise.	At	any	time	he	wants	to	provide	training	assistance	to	the	franchisee,	the	franchisee,	the	franchisee	will	provide	corporate	representative	(s)	at	any	time	during	the	franchise	contract,	at	any
time,	at	the	center	of	the	franchise	area.	During	the	franchise	contract	at	any	time.	Such	aid	will	be	provided	to	Franchise	Alan	in	accordance	with	the	section	A,	section	3.	The	franchisee	may	charge	a	reasonable	fee	for	not	exceeding	five	thousand	dollars	(USD	$	5,000)	for	the	services	provided	in	any	three	-month	period	for	these	services.	F.	Help



with	the	transport	of	the	field.	Upon	the	request	of	the	franchise,	Franchisor	can	provide	a	franchisor	to	help	identify	a	qualified	buyer	to	buy	franchise	and	franchise.	The	franchisee,	the	franchise	and	the	central	site	to	facilitate	the	transfer	of	the	franchisee	can	also	assign	the	implementation	of	the	franchisee	to	determine	the	implementation.
Franchisor	has	the	right	and	privilege	of	not	providing	such	franchise	services.	Before	providing	such	services,	the	franchisee	must	sign	a	contract	form	for	the	promotion	of	the	franchisetor's	franchise	website	and	pay	a	fixed	amount	of	thirty	thousand	dollars	($	30,000).	Chapter	7.	Rights	submitted	by	Franchisor.	Franchisor	reserves	its	right	at	any
time	in	connection	with	the	"R"	Children's	System	and	ManagementBy	adding,	removing,	or	otherwise	adding	your	provision,	the	change	is	necessary	or	desirable	to	protect	the	good	intentions	and	goodwill	of	the	franchise	and	to	comply	with	the	law	as	it	becomes	effective.	Improve	the	quality	of	products	and	services	that	are	offered	to	the	public	or
to	the	public.	Chapter	8.	Copyrights	and	Other	Payments	A.	Copyright	Fees.	With	respect	to	the	rights	granted	to	the	franchisee	-	under	this	franchise	agreement,	the	seller	accepts	(5%)	for	the	seller	for	the	seller	for	the	class	sales	and	direct	sales	described	below.	
Center	("Ricenses"	or	"Ricences").	Franchise	commitment	to	take	on	franchisees.	No	license	fees	are	refunded.	
B.	Definition	of	Courses	and	Direct	Sales.	Sales	and	sales	of	school	mortars	used	in	the	franchise	agreement	mean	the	total	income	that	the	childcare	franchise	area	has	fully	or	time-time	on	Wednesday	is	not	limited	to	you.	
Supervise	children	who	may	regularly	go	to	the	center	or	go	to	traffic.	These	tuition	fees	and	cash	sales	include	all	sales,	reservations,	crimes	or	incapacity	for	disability	or	failure,	including	cash,	credit	notes	or	other	sales,	including	sales	or	services	that	are	provided	in	connection	with	a	commercial	or	business	table.	Collect	the	same.	Classes	and
sales	should	not	be	sold	for	food,	commercial	goods,	goods	and	commercial	goods	in	connection	with	the	children's	children's	center.	Dealers	approved	discounts;	Repaying	customers;	Or	the	amount	of	tax	that	customers	may	have	to	pay	to	the	federal,	state	or	local	tax	authorities	in	the	future,	the	franchise	may	have	to	pay.	However,	this	tax	does
not	include	any	real	estate	or	franchise	tax,	if	only	such	taxes	are	collected	from	customers	of	the	franchise	area.	(Class	sales	and	payments	at	the	door	are	referred	to	as	"gross	sales")	C.	payment	method.	The	franchise	will	pay	the	franchisee	for	the	electronic	fund	transfer	in	cash.The	check	as	a	franchisor	that	the	franchisor	receives	at	the	latest	on
Friday	every	week.	These	license	fees	are	calculated	based	on	gross	turnover	immediately	before	the	calendar	week	and	end	on	Saturday	after	the	business	is	closed.	The	franchisor	can	demand	from	the	franchisee	to	claim	all	the	necessary	computer	programs	and	the	associated	services,	including	the	Kresa	ScheoLeader	software	of	these	franchisee.
The	franchisee	contract	undertakes	to	work	with	the	franchisee	in	the	use	of	a	program	and	to	pay	for	claims	that	result	from	this	contract.	Page	19	and	the	initials	from	D.	outstanding	payments.	According	to	the	conditions	of	the	franchise	contract,	all	unpaid	license	fees	are	covered	by	normal	interest	until	they	receive	them	from	the	franchisor
month,	depending	on	which	value	is	lower).	In	order	to	compensate	for	the	costs	increased	by	the	franchisers,	which	are	incurred	in	connection	with	delays	in	the	payment	of	license	fees,	the	franchisee	pays	a	delay	fee	of	$	25.00	($	25.00)	for	each	license	fee,	without	delaying	interest	or	other	fees.	Payment	procedure.	Such	a	delay	fee	is	not
interpreted	as	interest,	but	only	compensate	for	the	delay	of	the	franchisee	when	paying	for	such	a	fee.	
If	this	is	permitted,	the	franchisor	will	cover	all	costs	and	expenses,	including	the	justified	legal	costs	that	arise	in	connection	with	the	debt	collection	and	determine	the	amounts	due	within	the	framework	of	this	contract.	Whenever	the	franchisor	with	the	payment	of	a	weekly	license	fee	for	seven	(7)	days,	invoices	for	materials	and/or	products	bought
by	the	franchisor.	He	can	terminate	the	service	and	the	product,	including	advertising	materials,	several	reasons.	The	franchise	can	be	ended	after	payment	and	termination.	The	franchisor's	failure	not	to	consume	such	services	during	this	period	is	not	regarded	as	a	violation	of	this	franchise	contract.It	reserves	the	right	to	block	all	late	payments
paid	in	cash,	certified	with	check,	cash	register,	bank	transfer	or	purchase	order.	E.	News	of	the	week.	The	weekly	payments	of	the	Royalty	must	be	obtained	from	the	fragant	at	its	main	offices	or	other	place	specified	by	the	framing	and	forms	specified	by	the	framing	that	describe	in	detail	the	overall	accounting	of	the	recipient	of	the	sales	of	the
affiliate	and	other	information.	The	above	payments	include	full	copies	of	the	following	documents:	(1)	weekly	income	reports;	(2)	Reporting	of	reports,	if	present;	3)	Committees	announcements	and/or	reports;	(4)	Other	reports	may	be	requested.	The	affiliate	will	have	to	complete	all	the	forms	specified	by	the	framing	and	all	the	justifying	documents
requested	by	the	framing.	The	affiliate	reserves	the	right	to	request	or	download	relationships	from	the	computer	system	of	the	affiliate.	F.	Payment	of	the	products	purchased	by	the	framing.	The	payment	of	the	products,	supplies,	promotional	material	and	the	modules	purchased	by	the	affiliate	of	the	affiliate	of	the	affiliate	will	be	made	in	cash
(unless	otherwise	agreed	by	the	fictional).	The	affiliate	pays	all	the	collection	costs.	Page	20	The	initials	G.	advertising	and	marketing.	(1)	Advertising	and	marketing.	Recognizing	the	value	of	promoting	a	franchise	and	a	franchise	system	of	goodwill	and	public	image	in	countries	where	the	franchisor	did	not	describe	a	promotional	fund	for	children
("promotional	fund"),	1.	(3)	here,	the	franchisees	They	have	every	month	of	calendar	issued	for	advertising.	Less	than	one	and	a	half	percent	(1.5%)	of	the	generation	of	last	month.	In	the	states	where	the	affiliate	undertakes,	and	as	long	as	the	affiliate	holds	the	advertising	fund,	the	affiliate	can	spend	any	amount	in	topical	advertising,	determined	to
discretion	the	affiliate.	(2)	The	recipient	of	the	advertising	material	-	Franchise	BV.	
All	the	advertisement	of	the	affiliate	will	be	dignified	and	in	accordance	with	the	standards	and	requirements	established	by	the	effectiveness.	All	local	ads	and	any	affiliate	must	be	in	advance	that	the	franchisor	has	been	prepared.	The	recipient	of	the	franchising	constantly	treats	white	pages	that	list	telephone	catalogs	and	show	yellow	adsTelephone
companies	that	cover	the	area	in	which	the	headquarters	are	located	("territory").	In	addition,	the	affiliate	must	complete	the	ad	jointly	in	the	region	according	to	the	proportion,	in	the	area	of	​​the	area	in	the	yellow	page	ad.	The	franchisor	periodically	provides	a	variety	of	marketing	products	that	the	franchisee	can	purchase	to	distribute	to	customers
at	his	or	her	center.	
The	franchisor	will	make	this	item	available	to	the	franchisee	at	the	franchisor's	price,	plus	minimum	processing	fees	not	exceeding	twenty	percent	(20%).	The	affiliate	may	refuse	to	purchase	any	advertising	product	provided	by	the	franchisor.	(3)	Advertising	costs.	Regardless	of	what	is	included	here,	the	franchisor	may	or	may	not	create	an
advertising	fund	as	described	here	in	countries	with	five	(5)	"R"	children's	centers.	Immediately	upon	formation	of	the	franchisor	and	as	long	as	the	franchisor	maintains	the	advertising	fund	described	below,	the	franchisee	pays	the	franchisor	as	the	amount	equals	one	percent	(1%)	of	the	prior	week's	gross	sales	(	"advertising	fees").	The	Franchisor	is
entitled	to	increase	the	percentage	of	the	amount	paid	by	the	Affiliate	of	the	advertising	fund	and	has	notified	the	Affiliate	thereof	in	writing,	provided	that	the	advertising	costs	do	not	exceed	two	percent	(2%)	of	the	week's	gross	sales	previous.	On	Friday,	all	advertising	costs	are	covered	by	the	affiliate	in	the	same	week	and	must	be	accompanied	and
paid	in	the	same	way	as	all	royalties,	including	all	software	designated	by	the	franchisor.	Advertising	costs	are	calculated	just	before	the	sale	and	reduction	of	the	calendar	week,	from	the	week	the	fund	is	established	or	the	center	is	opened	and	the	franchise	agreement	continues.	The	franchisor	pays	the	advertising	costs	to	a	separate	account	under
the	control	of	the	franchisor,	but	a	"children's	advertising	fund"	is	selected.	The	Franchisor	uses	the	advertising	costs	to	provide	national	and/or	national	advertising	and	children's	advertising	for	children.	The	franchisor	has	full	discretion	in	the	choice,	quality,	quantity,	geographical	location,	timing,	placement	and	selection	of	the	agency,	media	or
media	and,	if	necessary,	continued	advertising	funds.	During	the	administration	of	the	fund,	the	franchisor	does	not	oblige	the	franchisee	to	the	equivalent	or	pro	rataP.	|	The	initials	of	the	original	documents	were	scanned	as	an	image.	The	original	file	can	be	downloaded	from	the	link	above.	above.	


