
Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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How do you feel about the idea of buying a used car this month? 
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Question 1

Positive Neutral Negative

Quarterly buying trend (Feb–Apr)
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Yes

If yes, why? If no, why?
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What might attract you to buying a used car this month? 

Question 3
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Quarterly buying attraction (Feb–Apr)

Lower used 
car prices

A very
good deal

Cheaper
finance

Better
warranty

Wider
choice

Faster and
easier buying

Seen a 
car I like

Replacing 
existing car

Other

Which of these factors would influence your choice of car? 

Question 4
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Quarterly buying influence (Feb–Apr)
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If you were buying a used car now, what fuel type would you choose?

Question 2
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ElectricHybrid

Hybrid Petrol Diesel Electric

Quarterly fuel type trend (Feb–Apr)

Diesel

43%
Petrol

25%
Hybrid

19%

Electric
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Question 5

Personal contract
purchase (PCP)

23%

Hire purchase
(HP)

18%

Personal
Contract Hire

(PCH) or other lease

9%

From savings

38%

Borrow from
friend or relative

4%

Bank loan

8%

When buying your next used car, which finance method would you use?

HP PCP PCH Savings Borrow Bank Loan

Quarterly motor finance trend (Feb–Apr)

Question 6
Following a public vote in Paris, parking charges for 4x4s and other large petrol and 

diesel cars weighing more than 1.6 tonnes have been tripled.  Would you like to see similar 
measures in UK cities?

Some new cars are now almost entirely removing physical buttons from the dashboard in 
favour of a big central touchscreen, even for heating controls. How do you feel about this?

Question 7

What drives
consumers?

April 2024

56%

Is this convenient?

51%

Is this safe?

64%

Do you think it means you have to take your eyes off the road more?

66%

Do you think car makers are doing this just to save money?

79%

Would you rather have buttons, at least for essential controls?



33%

14%

22%

47%

9%

23%

We never discount

We deliberately build a small 
haggle margin into the price

Customers feel better with only 
a small discount

There’s not enough margin in 
selling cars for a discount

23%
We’ll tend to give a little more on 

the part exchange rather than 
discount the windscreen price

16%
We'd rather build more into the 

deal – such as an extended 
warranty – than discount

9%We discount only on stock that 
is proving difficult to move

Few customers walk away from 
the deal because they don’t get 

the discount they want

Online data means that everyone 
knows what a car is worth today 

and we price accordingly

A recent poll showed that haggling over price was car buyers’ least favourite part 
of the purchasing process. How do you approach this area? 

April 2024

Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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33%

17%

50%

33%Market is weakening

Stock supply is weakening

Consumer confidence
is weakening

Motor finance availability
is weakening

The economy is worsening

0%Other

17%

27%

46%

39%

73%

Motor finance availability
is strengthening

2%Other

Consumer confidence
is improving

Stock supply is improving

Market is improving

Positive Negative

Do you feel more positive or negative about the used car market than last month?

Question 1

Positive Negative

Quarterly positive/negative trend (Feb–Apr)

Unchanged

9%
Negative

64%
Positive

The economy is improving

27%
Unchanged

What do you see as the biggest challenge(s) for your future retailing of used cars (choose any three)?

Question 2

Quarterly challenges trend (Feb–Apr)
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What is your current experience of stock supply (choose any of the following)?

Question 3
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Stock supply trend (Feb–Apr)
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Question 4

33%

We are stocking more EVs

8%

We don't stock EVs

33%

Our EV inventory is steady

19%

EV pricing is too volatile

23%

Customer demand is too low

13%

EV values are too volatile

19%

Customer demand is steady

14%

Customer demand is increasing

19%

EVs are the future

6%

We don't see EVs taking over from petrol and diesel

What is your attitude to retailing EVs this month?

Question 5

At least one major manufacturer has reversed their decision to switch to an agency 
model for franchised dealers.  Do you think that this is the start of a trend 

among OEMS to drop the agency model? 

Question 6

Yes

If yes, why? If no, why?
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What drives
dealers?


