
Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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How do you feel about the idea of buying a used car this month? 
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Positive Neutral Negative

Quarterly buying trend (Jul-Sep)

What might attract you to buying a used car this month? 

Question 2
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Quarterly buying attraction (Jul-Sep)

Lower used 
car prices

A very
good deal

Cheaper
finance

Better
warranty

Wider
choice

Faster and
easier buying

Seen a 
car I like

Replacing 
existing car

Other

Which of these factors would influence your choice of car? 

Question 3
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If you were buying a used car now, what fuel type would you choose?
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Question 4

Hybrid Petrol Diesel Electric

Quarterly fuel type trend (Jul-Sep)
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Question 5

Personal contract
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40%
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How will you pay for your car?

How do you feel about parking apps where you are unable to use cash or card to park? 

HP PCP PCH Savings Borrow Bank Loan

Quarterly motor finance trend (Jul-Sep)

Question 6
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I haven't noticed my car insurance costs rising

23%

My car insurance has risen substantially
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My car insurance has risen a little
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I've taken other drivers off my insurance
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I've had a Tracker fitted to lower my insurance

3%

I've switched to third party only

1%

I'd pay more for a younger car
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I've shopped around to get cheaper insurance

Have car insurance costs risen in the last 12 months? 

Question 7
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What drives
consumers?

September 2023



September 2023

Consumer data source is pre-qualified as being a used car user/owner but there will also be a qualifying question 
in case this has changed. We will also have source profile data which includes gender, age, and location. startlinemotorfinance.com
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Positive Negative

Do you feel more positive or negative about the used car market than last month?

Question 1

Positive Negative

Quarterly positive/negative trend (Jul-Sep)
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The economy is improving

What do you see as the biggest challenge(s) for your future retailing of used cars (choose any three)?

Question 2

Quarterly challenges trend (Jul-Sep)
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What is your current experience of stock supply (choose any of the following)?

Question 3
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Stock supply trend (Jul-Sep)
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Question 4
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We don't see EVs taking over from petrol and diesel

What is your attitude to retailing EVs this month?

Question 5
What are you expecting from the 2024 used car market? 
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25%

Smaller, cheaper, shorter range EVs

37%

More EVs that meet everyday family needs

25%

EVs that are cheaper than the same equivalent petrol/diesel models

18%

EVs that can be re-charged more easily

28%

There are too many expensive, executive EVs in the market
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More EVs with a range of more than 200 miles

What kind of EVs does the used market need to boost consumer interest? 

Question 6

What drives
dealers?


