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01 | What types of personalities are here? 



02 | Why is that important? 



03 | Short Intro 

Simon Tschürtz (M.Eng, M.Sc.) 
 
• Production Engineering/ Process Mining for Audi AG from 2011 
– 2018 

• 2016 (Hype Big Data) decision to do a Masters in Data Science 
and Business Analytics  

• Since 2018: Founder of Psychological AI 
Working in motivational psychology and behavioral 
economics. 

AI to identify the needs of individuals or target 
groups AI and to create texts based on needs. 
 
Everyone should have the chance to send 
messages that work. 
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Who is the key player of 
our decision making? 



04 | The two types of decision makers in our brain 

* Daniel Kahnemann: psychologist, most recently at Princeton University, received the 2002 Nobel Prize in 

Economics for his work on human decision-making. 

"Econs" are economically active 
people and think in terms of a 
complete market overview. 

"Humans" are us as the normal 
humans with all our faults, 
cravings and emotions. 



05 | That`s what Homer likes 

* Prof. Chlupsa 2016 
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06 | That`s what Mr. Spock likes 

* Daniel Kahnemann 
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07 | The Winner is Homer 



08 | So, how can we influence Homer? 



09 | But we should separate them depening on the 
underlying motive 
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Artificial Intelligence in 
Marketing and Sales 
Communication 
 
How does AI work at all? 



10 | How does AI understand language? 

Simon talks about sales 



11 | By using a pipeline to create binary codes? 

Simon talks  about sales 

Noun Verb Preposition Noun Recognize 

part of 

speech 

Tokeniz-

ation 

Assign 

contents 

Name Strategies Activity 

Binary 

codes 
0001 1000 0011 0010 



12 | Based on billions of vectors the ai learns finds the right 
content based on probablities 
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13 | And can use that to answer questions quite easily 

• Generative 
• Pretrained 
• Transformer 
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Use Case: Implementing 
Persuasive Communication 
Fundamentals with AI in 
Sales/Marketing Communication 



14 | The problem with the buyer pesona? 



15 | Solve it, by splitting communication into two types? 

Marketing Prospect Sales Prospect 

One to many communication  One to one communication  

Understand the underlying motive of the full 
group 

Understand the underlying motive of each 
inividual 

• Use the persuasion strategy that works best for the 
underlying motive of the full group? 

•  Check the results and adapt accordinly 



16 | And what you can expect from for marketing-
communication? 

German assurance company 
 
Setup: 
• Number of Ads: 3 different products 
• Period : 12 weeks 
• Splitting: 

• 50% standard  
• 50% optimized 

 
Execution: 
• Customization of messages according to 

the needs of each the groups based on 
Linkedin search. 

• Measuring conversion rate. 
 
Evaluation : 
• Comparison of the conversion of the 

customized and standardized messages. The conversionrate is around 40 % higher for 
optimized Ads, which led in that case to 239 more 
leads than without using persuasion strategies. 
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17 | What are the results if you use individual approaches? 

B2B-Sales Company 
 
Setup: 
• People contacted: 1,379 
• Period: 6 months 
• Splitting: 

• 50% standard  
• 50% optimized 

 
Execution: 
• Customization of messages according to 

the needs of each person on Linkedin. 
• Measuring the number of responses. 
 
Evaluation: 
• Comparison of the conversion of the 

customized and standardized messages. 
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18 | Automize the full process of creating a buyer persona 

2. Analysis of the needs 1. Build representative 
group 

3. cluster analysis 



19 | And make sure, to really adress them 

1. Select what you like to do 2. Write and optimize text 



20 | Understand everyone individually anwrite personalized 
messages 

2. Write the perfect message 1. Analyse your prospect 



PSYCHOLOGICAL AI 

60 Seconds Live Demo 
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Future Trends and 
Opportunities in AI-Powered 
Persuasive Communication 



21| The revolution already started 

Our Mission: Fully personalized marketing and sales communication, 
 
- Using problem – solution fit 
- Using motive – message fit 
- Using motive – styling fit 
- And personlization 

 
for everyone in the world.  

 
 



PSYCHOLOGICAL AI 

Summary 



22 | Summary 

1. Why to use psychology and persuasion strategies in 
marketing & Sales 
 

2. How does AI work 
 

3. How you can use a combination of AI and persuasion 
strategies in sales & Marketing 
 

4. What will the future look like?  
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 

 
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Simon Tschürtz 

Simon.tschuertz@100worte.de 

www.psychological.ai  

 

Or check it directly out: 
https://app.psychological.ai/dashboard/landing/signup 

Contact 

mailto:Simon.tschuertz@100worte.de
http://www.psychological.ai/

